
Southern Delaware: 

Culinary Coast™

2024 EOY Media Results 



2024 included some big wins for the Culinary Coast™ 
including high-profile media placements in The Wall 
Street Journal, a deep dive into Lewes Delaware in 
TripAdvisor's Weekender series, and a Washington Post 
spotlight on Lewes. 

From a partnership perspective, Outstanding in the Field 
made its return to Southern Delaware, exposing new 
audiences to Matt Kern's local cuisine in a beautiful 
seaside setting. 

Media visits included leading craft beer journalist 
Joshua Bernstein, who visited the Culinary Coast™ in 
August, and Kae Lani Palmisano, who visited the 
destination on assignment for Philadelphia Magazine. 

Looking ahead, the team has big plans for 2025 
including the expansion of the Oyster Festival, and a 
potential partnership with the Cape May-Lewes Ferry.

Executive Summary 

11
Media Placements

170M
Total Impressions

$1.0M
Est. Ad Value

17M
Avg Monthly 

Impressions



Media Summary
Tailored storytelling focusing on showcasing the Culinary Coast™ and all it has to 
offer to food & beverage, lifestyle, and travel-focused publications. 

As a result of media outreach, in Sept. 2024 Rehoboth Beach's Sea 
Witch Festival is featured in Thrillist's roundup of "The Weirdest, 
Wackiest Fall Festivals in the U.S., the designation was then picked 
up by Delaware Online, which covered Thrillist's roundup. 

Thrillist Audience: 2,850,446

Ad Value Equivalency: $26,366

Delaware Online Audience: 1,282,243

Ad Value Equivalency:  $12,501

12758.4



Media Summary
Tailored storytelling focusing on showcasing the Culinary Coast™ and all it has to 
offer to food & beverage, lifestyle, and travel-focused publications. 

As a result of media outreach, Outstanding in the Field in Southern 
DE is featured in the popular DC-based blog "The List, Are you on 
it?" The writeup name-checks Matt Kern and links out to 
Outstanding in the Field ticket sales. 

Audience: 5,316

Ad Value Equivalency: $50

12758.4

https://www.thelistareyouonit.com/event/delaware-seashore-with-matthew-kern


Media Summary
Tailored storytelling focusing on showcasing the Culinary Coast™ and all it has to 
offer to food & beverage, lifestyle, and travel-focused publications. 

As a result of hosting Joshua Bernstein, Dogfish Head is featured in 
a Wall Street Journal story about interesting brewery tours "worth 
visiting now." The story highlights Dogfish's Milton Brewery, 
Sherpa Tours and Brewing & Eats. Spanning the U.S. from Maine to 
Texas, Dogfish is in good company with popular breweries such as 
Troegs and Allagash White.

Audience: 25,862,852

Ad Value Equivalency: $239,231

12758.4

https://www.wsj.com/arts-culture/food-cooking/beer-tours-have-gotten-so-much-more-interesting-these-are-the-breweries-worth-visiting-now-cdfd47d2


Media Summary
Tailored storytelling focusing on showcasing the Culinary Coast™ and all it has to 
offer to food & beverage, lifestyle, and travel-focused publications. 

As a result of media outreach and arranged interviews, Lewes, DE, is 
featured in Tripadvisor's "Weekender" series. The feature includes 
expert commentary and tips from Josh Grapski of La Vida Hospitality, 
Chef "GG" Gupta of Raas and Mariah Calagione of Dogfish. 

Featured businesses: Raas, Crooked Hammock, Dogfish Inn, Hotel 
Rodney, Hotel Blue, Savannah, Inn at Canal Square, Elevation 26, The 
Station on Kings, Eggcellent, Nectar, Olive & Oats, Touch of Italy, 
Agave, Half Full, Lewes Oyster House, Matt's Fish House, Heirloom, 
Bramble & Brine, The PIg & Publican, Nassau Valley Vineyards, King's 
Homemade Ice Cream++

Audience: 97,081,128

Ad Value Equivalency: $898,000

12758.4

https://www.tripadvisor.com/Articles-lC7bNWIkdJjM-Lewes_delaware_weekend_guide.html


Media Summary
Tailored storytelling focusing on showcasing the Culinary Coast™ and all it has to 
offer to food & beverage, lifestyle, and travel-focused publications. 

As arranged, Starboard Claw was the Foodie Friday feature for 
WMDT, Delmarva's broadcast station. The segment, which aired on 
WMDT and was posted online, features two signature dishes from 
Starboard Claw and a call-to-action to visit. 

Audience: 95,935

Ad Value Equivalency: $887

12758.4

https://www.wmdt.com/2024/08/foodie-friday-the-starboard-claw/


Media Summary
Tailored storytelling focusing on showcasing the Culinary Coast™ and all it has to 
offer to food & beverage, lifestyle, and travel-focused publications. 

As a result of ongoing media outreach and relationship with DC-
based freelance journalist Tim Ebner, Lewes is featured as "Best for 
foodies" in a Washington Post story about the best beaches near 
D.C. The writeup highlights a number of businesses including 
Dogfish Inn, Heirloom, and Lewes Oyster House. 

Audience: 40,182,339

Ad Value Equivalency: $371,686

12758.4

https://www.washingtonpost.com/dc-md-va/2024/07/10/best-beaches-near-dc-assateague-rehoboth/


Media Summary
Tailored storytelling focusing on showcasing the Culinary Coast™ and all it has to 
offer to food & beverage, lifestyle, and travel-focused publications. 

As a result of ongoing media outreach to freelance journalist Matt 
Meltzer (Fifty Grande, Thrillist, Matador Network), Southern 
Delaware is included in a roundup of best food in each state. In the 
article, Meltzer highlights the Apple Scrapple Festival in 
Bridgeville, identifying scrapple as a quintessential 
Delaware ingredient.

Audience: 45,441

Ad Value Equivalency: $

12758.4



Media Summary
Tailored storytelling focusing on showcasing the Culinary Coast™ and all it has to 
offer to food & beverage, lifestyle, and travel-focused publications. 

As a result of continued relationship with Tim Ebner, who visited 
the Culinary Coast™ as arranged by Baltz & Company and Southern 
Delaware Tourism in 2022, Rehoboth Beach, Delaware is featured 
in a Thrillist roundup of the 20 Best Beach Towns in the U.S. 

Audience: 2,850,446

Ad Value Equivalency: $26,366

12758.4



Media Summary
Tailored storytelling focusing on showcasing the Culinary Coast™ and all it has to 
offer to food & beverage, lifestyle, and travel-focused publications. 

As a result of ongoing media outreach, Bethany Beach and 
Rehoboth are featured in a Time Out story about the best East 
Coast Beach towns.

Audience: 19,391,293

Ad Value Equivalency: $179,369

12758.4



Media Summary
Tailored storytelling focusing on showcasing the Culinary Coast™ and all it has to 
offer to food & beverage, lifestyle, and travel-focused publications. 

Prior to press release distribution and targeted media 
outreach, Washingtonian included Fenwick Island in a story 
about Quiet Mid-Atlantic Beaches for a Summer 
Escape, noting Matt Kern at One Coastal's James 
Beard finalist status.

Audience: 1,072,488

Ad Value Equivalency: $9,920

12758.4



Media Summary
Tailored storytelling focusing on showcasing the Culinary Coast™ and all it has to 
offer to food & beverage, lifestyle, and travel-focused publications. 

As a result of media outreach and meeting with Time Out USA 
editor Virginia Gil, Rehoboth Beach is featured as one of the best 
weekend trips in the U.S. in Time Out. The writeup calls out several 
Culinary Coast™ destinations including One Coastal, DRIFT, 
Bellmoor Inn & Spa and Dogfish Head Brewery and Dogfish 
Brewing & Eats. 

Audience: 19,391,293

Ad Value Equivalency: $179,369

12758.4



Social Media Summary
Tailored storytelling focusing on showcasing 
the Culinary Coast™ and all it has to offer to 
food & beverage, lifestyle, and travel-focused 
publications. 

Media visits including Joshua Bernstein, Kelly 
Magyarics, Kae Lani Palmisano resulted in social media 
coverage of the destination to their audiences of 
journalists and engaged travelers. 

Joshua Bernstein's visit included multiple slides over 
the course of his stay, and Kae Lani Palmisano posted a 
static post of the destination. Kelly Magyarics shared 
Instagram stories about her experience. 

DC-based content creator Maddie Smith 
(@onthemovewithmad) visited the destination and 
shared highlights of her trip via an Instagram reel to 
her regional audience of nearly 200K followers. 

https://www.instagram.com/reel/C84xDtaxcCY/?igsh=MXI3anFkZG56ZWRyMA%3D%3D


Partnership 
Tailored storytelling focusing on showcasing the Culinary Coast™ and all it has to offer to 
food & beverage, lifestyle, and travel-focused publications. 

Baltz & Company initiated a partnership with Outstanding in the 
Field, the popular "roving restaurant without walls." 

The team worked with Southern Delaware Tourism to organize and 
select location, and facilitate introductions. Upon landing on 
location the Outstanding in the Field team worked with the local 
government and partnered with chef Matt Kern to execute the 
event. 

Pre-event promotion included feature and sale on Outstanding in 
the Field's webpage (26K UVM) and social media (273,000 
followers. 



Upcoming Media 
Further interest in the Culinary Coast™ and anticipated media coverage

• Philadelphia Magazine – Journalist Kae Lani Palmisano visited the 
Culinary Coast™ on assignment for the March issue of Philadelphia 
Magazine. 

• Freelance, Caitlin White – West-Coast based freelance journalist 
Caitlin White considering a fall visit to Southern Delaware as an 
ancillary trip to a DC press trip. Caitlin contributes to Inside Hook, 
Men's Journal and more. 

• Thrillist, Amber Gibson – Thrillist contributor working on Best 
Festivals for to travel to in 2025 and considering Delaware's Inland 
Bays Oyster Festival

• Eater DC, Claudia Rosenbaum – Working with Claudia on updating 
stories highlighting Southern Delaware bars and restaurants.

• The Wall Street Journal – Baltz & Co. Worked with WSJ journalist 
Rachel Wolfe to arrange interviews the Rehoboth Beach Chamber 
for the Sea Witch Festival. The fest was ultimately cut from the 
story but Rachel would like to work together on a future opp –
potentially a season opener and economic impact story. 


