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FY 2025 Fourth Quarter Marketing Report 
April 1 – June 30, 2025 

 
Hotel Occupancy in Sussex County 
 

 
 

 
  Weekly Call-Arounds: 

Wednesday Mean Average Occupancy……………………...49.0%       ↑  3.7%  from Last Year  
Saturday Mean Average Occupancy………………………….70.4%       ↑  5.2%  from Last Year 

 
STR Data – Multiple Set Destination Report for Delaware Counties and SDT Competitive Locations 
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Percent Change from May 2024

2025 2024 2025 2024 2025 2024 Occ ADR RevPAR

Room 

Rev

Room 

Avail

Room 

Sold

Sussex County, DE 57.5 58.7 158.36 162.54 91.00 95.45 -2.2 -2.6 -4.7 -3.1 1.7 -0.5

New Castle County, DE 65.3 66.1 141.94 144.56 92.76 95.61 -1.2 -1.8 -3.0 -5.9 -3.0 -4.2

Kent County, DE 54.6 53.5 118.83 129.44 64.93 69.29 2.1 -8.2 -6.3 -6.3 0.0 2.1

Outer Banks, NC+ 63.1 63.4 174.72 169.20 110.17 107.24 -0.5 3.3 2.7 1.1 -1.6 -2.1

Jersey Shore+ 52.7 55.3 145.73 143.19 76.84 79.18 -4.7 1.8 -3.0 -3.6 -0.7 -5.3

Ocean City MD+ 51.7 49.3 175.17 155.38 90.64 76.67 4.9 12.7 18.2 18.5 0.2 5.1

Virginia Beach 67.8 65.9 168.70 163.10 114.35 107.52 2.8 3.4 6.4 6.3 -0.1 2.8

Current Month - May 2025 vs May 2024

Occ % RevPARADR
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PAT Revenue 
 
Q4 2025                       Q4 2024 

$318,553                     $172,759                                                             ↑84.4%    from Last Year 

 
 

                                                           
Marketing Expense Breakdown 
 
Q4 FY 25                                                                  Q4 FY 24 

 
 

Percent Change from April 2024

2025 2024 2025 2024 2025 2024 Occ ADR RevPAR

Room 

Rev

Room 

Avail

Room 

Sold

Sussex County, DE 52.0 56.3 129.44 133.97 67.31 75.38 -7.6 -3.4 -10.7 -7.0 4.1 -3.8

New Castle County, DE 60.3 69.2 126.44 132.00 76.19 91.30 -12.9 -4.2 -16.6 -19.1 -3.0 -15.5

Kent County, DE 50.9 54.5 119.84 145.11 61.03 79.06 -6.5 -17.4 -22.8 -22.8 0.0 -6.5

Outer Banks, NC+ 63.4 53.5 140.89 137.85 89.37 73.76 18.5 2.2 21.2 21.6 0.4 19.0

Jersey Shore+ 46.9 48.9 123.18 129.04 57.78 63.15 -4.2 -4.5 -8.5 -8.9 -0.4 -4.6

Ocean City MD+ 42.3 39.8 114.89 112.84 48.63 44.94 6.3 1.8 8.2 8.3 0.1 6.4

Virginia Beach 64.2 62.2 143.22 136.54 91.94 84.94 3.2 4.9 8.2 8.2 -0.0 3.1

Current Month - April 2025 vs April 2024

Occ % RevPARADR

Percent Change from March 2024

2025 2024 2025 2024 2025 2024 Occ ADR RevPAR

Room 

Rev

Room 

Avail

Room 

Sold

Sussex County, DE 46.5 49.3 114.28 116.94 53.12 57.69 -5.8 -2.3 -7.9 -4.9 3.3 -2.7

New Castle County, DE 58.8 62.6 119.76 119.73 70.45 74.95 -6.0 0.0 -6.0 -8.8 -3.0 -8.9

Kent County, DE 49.0 47.1 106.15 115.49 52.04 54.34 4.2 -8.1 -4.2 -4.2 0.0 4.2

Outer Banks, NC+ 52.5 54.8 116.57 117.61 61.23 64.41 -4.1 -0.9 -4.9 -4.5 0.4 -3.7

Jersey Shore+ 48.8 52.8 114.37 117.19 55.75 61.83 -7.6 -2.4 -9.8 -10.3 -0.5 -8.1

Ocean City MD+ 34.4 38.4 112.68 115.41 38.80 44.37 -10.4 -2.4 -12.5 -12.1 0.5 -10.0

Virginia Beach 57.9 58.6 134.14 129.19 77.73 75.67 -1.1 3.8 2.7 2.7 -0.0 -1.1

Current Month - March 2025 vs March 2024

Occ % RevPARADR
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Advertising Results 
 
Adara Digital Tracking Report 
Apr-Jun 2025(Q4-25) vs 
Apr-Jun 2024(Q4-24) 
 

 
 
Spring Advertising. (April – June 2025) 
 
SDT implemented display, programmatic, social media, print, 
email, and TV/streaming advertising among the following outlets: 
Mid-Atlantic Events, Comcast, USA Today, Southern Living, Newsday, Facebook, and 
Pride Journeys. 
The markets include: 
• MD - Howard, Montgomery/Anne Arundel counties. 
• DE- New Castle Co 
• PA - Lancaster, Delaware & Chester, Bucks, Montgomery Co, Philadelphia 
• NJ- Mt Laurel & Cherry Hill 
• Washington DC 
• OH- Columbus, Cincinnati 
• VA - Arlington Springfield, Fairfax, Loudon, and Prince William Co 
• NY- NYC 5 boroughs and Long Island 
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Paid Media Performances (Apr-Jun) 
 
Insights into the Q4 2025 Social and Digital Campaigns 
Definitions: 
 
eCPM-Effective Cost per Million 
CTR- Click Through Rates (clicks/impressions) 
eCPC- Effective Cost per Click 
CLPV - Cost/landing page view 
Avg Lead time is in Days 
ROAS - Return On Ad Spend 
 
 

Display 
 

 
 
 
 
META – Paid Social 
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Partner Co-op 
 

 
 
Ferryvision Coop List 
 
• Lewes Chamber of Commerce 
• Botanic Gardens 
• Bethany Blues 
• The Beacon Inn 
• The Coast Rehoboth Beach 
• Rehoboth-Dewey Chamber of Commerce 
• Georgetown Chamber of Commerce 
• Tanger Outlets 
• Active Adults' 
• The Cambria 
• Boardwalk Plaza 
• Visit Rehoboth 
• Wilgus 
• Cape Water Taxi 
• Lewes Cycle 
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Comcast Streaming 

 

 
Comcast Insights 
 
• Flourishing Families – “Affluent, middle-aged families and couples earning prosperous incomes and 
living very comfortable, active lifestyles” Ages 36-45 
 
• Booming with Confidence – “Prosperous, established couples in their peak earning years living in 
suburban homes” Ages 51-65 
 
• Suburban Style – “Middle-aged, ethnically-mixed suburban families and couple earning upscale incomes. 
Ages 45-60 
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Top Five Landing Pages on SDT’s Website 
 
 

April 2025 May 2025 June 2025 

1.  Outdoor Adventure 1. Shopping 1. Shopping 

2. Recreation arts & 
entertainment 

2. Pet Friendly  2. Outdoor Adventure 

3. Pet Friendly 3. Outdoor Adventure 3. Pet Friendly 

4. Our Towns 4.  Festivals 4. 4th of July Blog 

5.  Festivals 5.  Our Towns 5. Our Towns 

 
 
Top 10 Referring Websites  

 

1. instagram.com 6. sussexcountyde.gov 

2. twitter.com 7. newsday.com 

3. facebook.com 8.culinarycoastde.com 

4. bringfido.com 9. cmlf.com 

5. chatgpt.com 10. deepbranchcampground.com 

 
 
Reader Response/Leads  
 

Publications Q4 2025  Q4 2024 

SDT Website Visitor 
Guide Orders 

154 306 

Southern Living 1348 982 

Great Vacation 
Getaways 

465 469 

 
Spring Partner Expo 
 
Southern Delaware Tourism hosted its Spring Partner Expo this quarter, drawing 74 attendees and featuring 
16 exhibitors. The event served as a valuable opportunity for networking, collaboration, and showcasing 
regional tourism initiatives. 
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Public Relations 
 
This quarter’s SDT media coverage value exceeded $109,000 with nearly 12 million unique visits per 
month to the publications cited in the report. 
 
This quarter, we assisted multiple writers and responded to a variety of media queries. Media our office 
engaged with this quarter included several freelance writers and publications including ESPN, Conde 
Nast, Mid Atlantic Events, Good Morning America, WMDT, influencer Darla Slade, and others. 
 
Additionally: 
 

● We worked with regional tourism offices to create the Cape to Cape Driving Tour it’s now complete, and 
we’re waiting for D3 to get the link up on our website. 

 
Additional initiatives this quarter included monthly eScapes newsletters and our quarterly Connections 
partner newsletter. Press releases we distributed this quarter included one for Inland Bays Oyster Week, 
Delmarva Birding Weekends, a release for our Partner Expo, and Fort Miles. 
 

 
Social Media 
 
 
 

Social Media 
Platform 

Total Followers New Followers 
(This Quarter) 

Reach 
(This Quarter) 

SDT’s Facebook 21,795 1,395 2,916,000 

@VisitSouthDel IG 8,400 876 244,505 

@CulinaryCoastDE IG 1,289 31 3,380 

 
 
SDT’s Facebook has a current net total of 21,795 followers, up from 20.4K followers last quarter. Our 
Facebook page reach for this quarter was over 2,916,000, up nearly 65% over last quarter. Our views 
and interactions this quarter are up 65% and 52% respectively. Our posts this quarter have garnered 
over 850 shares, 6,251 reactions, and 429 comments. Our @VisitSouthDel Instagram following has 
increased from 7.5K to 8.4k over this quarter, and our @CulinaryCoastDE now has 1,289 followers. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 

https://www.beachesbayswaterways.org/cape-to-cape-scenic-driving-tour.html
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SouthDel SideKick 
 

 
 
 
This quarter, we saw a 20% increase in both total and active users, aligning with the seasonal uptick typically 
seen during the busy summer months. We're also excited to report the development of a new Super Deals 
one-sheet, which has already resulted in two new partnerships featured on the SouthDel Sidekick’s Super 
Deals page. Additionally, we have two hotels, Cambria and the Country Inn, expressing interest in joining our 
Bike/Paddle & Stay Program. 

 
 
Tourism Ambassador  
 
Our Tourism Ambassador program launched its recertification process for ambassadors who 
have reached one year since certification. We now have 213 certified ambassadors, with more 
signing up for the course all the time. Additionally, partners have been great about stepping up 
to offer a great collection of Ambassador Perks to familiarize our ambassadors with local 
Attractions. 
 
 
 
 
 
 
 


